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Dual Enrollment
Practitioner Guide 2:

Student Recruitment
and Communication
Strategies

For the purposes of this guide, dual enrollment is an umbrella term that refers to students enrolled in high school and college at the same time,
acknowledging that there are multiple kinds of dual enrollment opportunities for students in California. This guide shares actionable strategies
and tools TK-12 educators and college practitioners can use to reach students and families for conversations about dual enroliment.



https://west.edtrust.org

PART A:

Recruiting
Students
of Focus

Who should use this guide: Individuals in roles

who interface directly with students should

identify spaces and places to share dual enroliment
opportunities, in collaboration with roles at the
community college who guide the enrollment process
and connect students to campus resources.

How to use this guide: As goals and student groups
of focus become clear, consider where to connect
with students and who to connect dual enrollment
students with on the college campus.

Why intentional recruitment strategies are useful:
Outreach that meets students where they are is vital
to opening the door wider to dual enroliment.

“Student populations of focus” or “student
groups of focus,” as used in this document,
refers to students who have been bistorically
underrepresented in dual enrollment and
bigber education. This includes, but is not
limited to, Black, Latinx, and Native American
students, studentis experiencing poverty, and
multilingual learners. Defining “student
populations of focus” may vary between dual
enrollment parinerships and should inform
local efforts to prioritize student access.

Based on the goals you and your colleagues outline, note which student groups of focus to prioritize on your
campus. Share dual enroliment opportunities with teachers to pass along to students. Consider how colleagues
can actively avoid deficit mindsets and gatekeeping actions that limit student participation, instead taking up an
asset-based mindset and committing to gatebreaking actions that remove barriers to student participation.

x Deficit mindset — A belief that only certain
students should take dual enrollment courses

Asset-based mindset - Each student brings
inherent strengths and knowledge, with potential

to try a new opportunity. Any student can be a dual
enrollment student.

because they are likely to succeed, such as only
students who are identified as “college-bound”

Example of a gatebreaking action: advising incoming
ninth grade students to challenge themselves by
planning to take a college course of interest at some
point in high school. Sharing experiences of students
who bave completed a college course.

Example of a gatekeeping action: advising a
student not to take a dual enrollment course
they expressed interest in because they bave
never taken an AP course.
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Start by identifying where students and families currently learn about dual enroliment. All students
should be informed about dual enrollment opportunities, to begin. Then, consider which places,
groups, and people promote student engagement, particularly for students of color and students
experiencing poverty. Advisory periods or other common courses provide general starting points,
but consider what will be most effective for connecting dual enrollment to prioritized student
groups. Identify where student groups of focus are and meet them there. Note below what groups or programs
apply to your campus and community, how you can connect, and at which point people should be added as an
extension to your role mapping. Know the local context: some places will be more effective than others in outreach.

Fill in the blanks below:

» Educators teaching aligned courses (ex. teacher and administrator allies who support dual enroliment
and are open to promoting)

Student mentors, peer-to-peer mentorship, or other peer ambassador programs

Cultural and identity-based clubs

Cultural and identity-based events

Community spaces and events

AVID, GearUP, Upward Bound, and other TRiO programs

Staff and faculty mentors
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Once you identify where to connect with
students, select three of the places and
groups to effectively partner with to inform
and recruit students for dual enroliment.
Consider recruitment goals based on
the school and college partnership participation goals,
continuing to use data in the matriculation process.

» Inquire about announcement time during club
meetings, a table at an upcoming event, or space
in an outgoing newsletter, as relevant.

Consider how you can uplift students to lead
and engage with peers to support recruitment.
Be prepared with engagement strategies and
incentives to share information. See strategies
in Part B of this guide.

After building awareness of dual enrollment
opportunities among priority student
groups, create a plan with the college point
of contact to support interested students
through the enrollment process.

Follow up on student interest by providing
enrollment forms, course information, and
information on deadlines.

Hold an enroliment workshop to support students
with the application, enrollment forms, and course
registration.

Develop a case management process to support
students through matriculation and course
progression.

Connect students with affinity groups and relevant
resources available through the college. For
example, University Early Academic Outreach
Programs (EAOP), programs for undocumented
students, Umoja, and Puente programs may be
welcoming spaces for dual enroliment students
recruited from high school affinity clubs.
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PART B:

Communication
Strategies

Who should use this guide: Individuals in roles who
interface directly with students and families, who have
access to or are responsible for school communication
systems, and who have access to or are responsible
for college communication platforms should work
together to share key messages.

How to use this guide: Developing multiple strategies
to share key messages about dual enrollment ensures
information is delivered widely, across middle, high,
adult and alternative schools.

Why intentional recruitment strategies are useful:
Continuous engagement of students and families

in conversations about dual enrollment builds a
multidimensional partnership and system of

student support.

@: Key Message Topics

Dual enrollment as
an opportunity to
take a college course
Potential for any
student to be a dual
enrollment student
Course options

and availability for

Consequences of
receivingaD orF

grade or W (withdrawal)
on college transcript

Impact on financial
aid eligibility based
on grades received
and units earned

upcoming terms

Information on
course cost, location,
and instructor

Preparation for dual
enrollment courses

Enrollment information
on how to apply

and register

Contact information for
school and college leads

Benefits of taking

a course and passing
the course with a
Cor better
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Support offered by
school and college
to matriculate and
complete the course

Contact information
for school liaison

who serves as a safe
point and provides
guidance to students
if conflict with college
instructor arises

Pathways that are
available and what
kinds of careers
they lead to
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B

Strategies

» Develop marketing materials, such as a student

FAQ, parent brochure, or a course informational
flyer, that are accessible and relevant to the
students in the community, including ensuring that
students see themselves in the images. Materials
should reflect collaboration between the school and
college, such as including the college logo to show
partnership and significance of the opportunity.

Send text messages accompanied by informational
emails to students and families as a simple way to
build awareness of dual enrollment opportunities.

Share dual enrollment opportunities, workshops,
and deadlines in school newsletters, along with
the dual enrollment point of contact information.

Leverage school social media accounts to share
opportunities, workshops, and deadlines.

Create a dual enrollment page on the school
district and college website that includes the
middle school, high school and school district
points of contact. Email and contact information
should be available for families who access on the
college website.

Table during school and district events,
such as college, job, and resource fairs.

Engage in community events, particularly

in service of student groups of focus in the
community. Seek partnership with community-
based organizations, churches, identity-based
affinity groups, and parent groups.

Hold information sessions for students and
families, collaborating with middle and high
schools, partnering colleges, and community-
based organizations. Offer translated presentations
and resources in languages spoken in students’
homes. Invite current dual enroliment students
to discuss the experience.

Conduct classroom presentations during the
school day as a direct way to reach students.

Build teacher buy-in to request class time for
informational presentations and invite a current
dual enrollment student to discuss the experience.

Hold one-on-one conversations with students to
both inform about and discuss dual enrollment.
Individualized outreach is a powerful strategy to
encourage students and address questions.

Hold group workshops to enroll students and
ensure they are registered for their dual enroliment
courses. Provide an explanation of important

“Assel-based mindset: Each student brings
inberent strengtbs and knowledge, with
potential to try a new opporiunity. Any
student can be a dual enrollment student.”

academic deadlines, including course withdraw
and drop dates.

Provide professional development to counselors,
faculty, classroom teachers, and school support
staff so they are equipped to share about dual
enrollment using an asset-based mindset.
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